Graphic Design Course – GT25G
Prerequisite:  A functional ability in Photoshop.

This course is designed to teach students how to communicate effectively with a purpose in mind and equip them with awareness and skills enabling them to be more creative when designing objects, advertisements, and print publications.

The course is a study of the concepts and design elements and principles used in planning visualizations and layouts for graphic design for identity (logos, brands), publications (magazines, pamphlets, book covers), advertisements and product packaging.  
Students will be applying the elements and principles of design, and using photography, graphic elements, type and illustrations to create their final projects.  Emphasis is on mastering design skills, technical skills, understanding concepts and terms, technical experimentation, and cognitive depth of the work.

Upon completion, students will be able to…

· Systematically problem-solve and conceptualize in response to creative problems.

· Visualize and express an idea graphically for advertising, product design, and graphic design.

· Identify basic graphic design elements and principles in a variety of objects and printed materials and critically analyze their purpose and effectiveness.

· Understand and use the design elements and principles and advertising techniques appropriately in the development of images and layouts.

· Effectively apply the expressive aspects of typography; select and apply type styles and sizes for specific problems.

· Demonstrate a variety of design techniques through layouts.

· Demonstrate quality in the execution of final projects, attention to detail, adherence to the design specifications of the creative problems presented, and comprehend and apply information and skills developed in demonstrations and lessons.

· Identify and understand target audiences, client needs and concerns.

· Demonstrate a grasp of anticipated consumer response to the design of market identity graphics.

· Prepare work for presentation to a potential “client” and be able to orally communicate rationale in class critiques. 

· Manage the use of time and other resources to complete projects.

My goal is that the class (as a collective group) will have opportunities to choose 6 of the following projects to complete…

Logos  & Branding / CD Covers / Magazine Covers / Business Card Series 
T-Shirt, Pillow or Apron / Buttons / Posters or Advertisements / Product & Packaging Design
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