Assignment 3: Logo Design
	Graphic Designers create logos to represent companies and businesses.  The logos are often very simple, but are still colourful and visually interesting.  
Company logos are intended to catch your attention and be recognizable and memorable.
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	Often, the logo for a company is a symbol or image that relates to the purpose, products or characteristics of the company.  

For example, the Nike “swoosh” logo may be intended to represent the speed and air people are supposed to get when they play sports while wearing Nike shoes or apparel.

It was inspired by the wing shape of the famous statue Winged Victory of Samothrace (or Nike of Samothrace) – a goddess from greek mythology.

For your project, you can look for inspiration from anywhere… contemporary icons, historical icons, or just your own imagination.




In this assignment, you will use your brainstorming skills as well as your technical finishing skills to create an original company logo.  
You may use images printed from the internet, or bring in books / magazines to use as REFERENCE, but you cannot trace/copy a logo, image, or photograph for use in your assignment.
I highly encourage you to work with Adobe Illustrator or Photoshop for your final logo.  
1. Please experiment TODAY with making vector images.  Find a photo on the internet of a simple object to use.  A flower, car, etc…  I have emailed you a link to get you started.  There are less complex tutorials available on the internet – just Google “how to make a vector image using (Photoshop / Illustrator)”…
2. At least two pages of sketches (ideas) for the logo.  The logo may not have more than three colours (simpler is better) and must make interesting / innovative use of NEGATIVE SPACE.
3. You must visit with Ms. Knight for 20 minutes (to go over your sketches) prior to working on your final design.  This is a ‘client consultation’ where I will play the client and you will play the graphic designer.  This can happen during class today – or at another time during the week (make an appointment to meet me).
4. A final copy of your design, printed in colour.  ***Save your digital file of the logo on your school account, because you will need it again soon!!!
All work is due next week (Wednesday) beginning of class!

The Creative Problems – YOUR CHOICES
You have been hired to create an original, creative logo for ONE of the organizations below…
· Voices, Ink.   A volunteer organization run by youth.  The group hosts slam poetry, spoken word and performance poetry events.  They host open mics, slam poetry competitions, and workshops that encourage youth to express themselves through poetry and performance.
· Sight Unseen   This is an art gallery that features artwork from young artists.  The intention is the gallery is to feature work that the public normally doesn’t get to see (it’s happening in school classrooms but is not exhibited publicly).
· Re/Cycle   A company that fixes and repairs bicycles and sells them as an ecologically-concerned, economical alternative to cars.  Their target audience are adults over the age of 16.  They are concerned about both the environment and the physical health of their customers.
· Connections  A dating service, aimed at the 25 – 35 year olds.  This company provides a safe and secure way of meeting new people for those singles who are sick and tired of the “bar” scene.  Most clients are educated, independent, and looking for long-term relationships.

IMPORTANT DESIGN TIPS!
· Take time to develop MULTIPLE working plans for a logo.  I am looking for a VARIETY of different ideas and sketches for the same organization.  Try out different designs, colours, shapes, images, etc.  Think about the ‘personality’ of the brand, and the style of logo that would suit it best.
· Think about the composition of the logo.  Will it be symmetrical?  Asymmetrical?  Multicoloured?  One colour?  Will it include an image?  More than one image?  A combination of images?  Will it include the name of the company?  An abbreviation?  No name at all?  What do you want to represent with the logo?  What feeling do you want the audience to get about the company you are representing?  Fun?  Serious?  Professional?  Funky?  Modern?  
· Consider the elements and principles of art.  Use interesting forms, colours, consider the area of emphasis, contrast, positive and negative space, unity, etc.  Look to great logos that already exist for inspiration!
Learning Objectives for this week (Assignments 3 and 4):
Content/Subject:  You will gain an understanding of the role and purpose of logos, as well as the parts and expressive qualities of different fonts.  You will be able to create an interesting and effective logo using Illustrator or Photoshop. 

Design/Composition:  You will gain a basic understanding of Elements of Art: Line, Shape, Colour, Emphasis and Space. You will be able to explain the difference between positive and negative space, and create a balance between the two in your design.

Technique/Craftsmanship:  You will understand how to use the basic functions of Illustrator or Photoshop and how to create a crisp, clean design. You will also be able to size a document and print it correctly.

